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FINANCIAL ‘AGE OF INNOCENCE’ OVER BY SEVEN
Report shows Britain’s children have already begun making financial decisions well before they reach secondary school
Children are making hard-headed financial decisions from the age of seven – three years sooner than their parents did, and have more money than ever before, according to research published today.

The research by leading finance education charity pfeg, has identified that technology is fuelling the hunger for money – with seven year-olds offering to do chores for cash to buy ringtones and mobile phones. By comparison, most parents didn’t work for money until they were ten. The average eight year-old already has a mobile phone and by the time they are ten, children are likely to be shopping on-line using their parents’ credit or debit cards. 

Added to this is the fact that children now have greater spending power than ever before, with average weekly pocket money totalling £6.32 currently for children compared with £3.77 for their parents and £2.38 for grandparents in the equivalent of today’s money.
This snapshot of a generation growing up fast comes as a result of research conducted by the finance education charity pfeg (Personal Finance Education Group). pfeg is spearheading My Money - an £11.5 million investment by the Department for Children Schools and Families (DCSF) to deliver lessons on money in schools which offer real-life experiences and will also see the first ever My Money Week delivered in schools this summer.
The demanding and often technologically complex financial world in which these very young children operate is typified by the fact that two in five (40 per cent) have purchased ringtones and games for their mobile phones, a quarter have voted in paid-for TV competitions, one third use internet shopping to buy computer games and one in six (14 per cent) top up their mobile phones themselves.  Almost a third (32 per cent) feel under pressure to make financial decisions despite their young age 
Wendy van den Hende, Chief Executive of pfeg, said: “Children today face a kind of ‘technological tipping point’ forcing them to develop financial awareness at an earlier age.  It is therefore, vital, that they are equipped with the skills and judgment to make sound decisions about money management from an early age” 
Many of the children involved in this study told us that making financial decisions helps them to feel more in control of their lives and it is precisely this positive, independent spirit that will support them in becoming effective money managers and responsible spenders as they grow up. It’s up to us to nurture this spirit by teaching them the skills to handle money with confidence.”
The research also revealed that three quarters (76 per cent) of all the children surveyed owned at least one mobile phone. At the age of eight, more than a third (35 per cent) has a mobile, this rises to 85 per cent at the age of twelve.   
When it comes to internet purchasing, children are most likely to use the internet to buy computer games (32 per cent), music (21 per cent) or books (18 per cent).  More than one in five (22 per cent) has made an online purchase using a debit or credit card belonging to a parent or older sibling.  
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Notes to editors

1. Populus carried out the research online among a total sample of 1,435 including children aged 7-15 years, their parents and grandparents. 
2. Anyone who is interested in obtaining further information about the My Money programme can visit www.pfeg.org/MyMoney 
3. Additional details on the My Money Programme:

My Money: Background Information
What is My Money?

My Money is a £11.5m financial education programme developed and executed, on behalf of the Department for Children, Schools and Families (DCSF) by pfeg (the Personal Finance Education Group) and its partners. pfeg is heading the initiative in its role as the leading finance education organisation helping schools to plan and teach financial capability relevant to student’s lives and needs   (see www.pfeg.org for more information).

 My Money is a key component of the Financial Capability Action Plan recently launched by HM Treasury and the Financial Services Authority (FSA) to help people handle their finances better. 
It is the first project to provide joined-up financial education starting from when a child first starts school, aged four and taking them through to the age of 19.  It will focus on the potential financial challenges and opportunities they may face during their school life and beyond.  

As a result of extensive research among young people, parents and teachers, the programme acknowledges the pressures already upon schools and teachers and will deliver resources to provide confidence and support in integrating personal finance in their curriculum.  
pfeg, together with its partners, is currently creating resources that can be incorporated into subject-specific areas for secondary schools as well as PSHE education and a cross-curricular approach for primary schools.  The programme will run from 2008 to 2011. 
Other consortium partners and how they will support My Money:
· Edcoms – for production of the materials, print and web-based, for research and for support for communications (www.edcoms.co.uk)
· PSHE Association – for strong curricular-based subject link and other national infrastructure into local authorities and schools (www.pshe-association.org.uk)
· NCB – for their experience of young people’s advocacy and experience with running themed weeks (www.ncb.org.uk)
Further information is available upon request
pfeg is the leading independent charity providing free support, resources and expert consultancy to help schools plan and teach financial capability.

Our mission is to make sure that everyone leaving school has the skills, knowledge and confidence in financial matters to participate fully in society.

pfeg does not offer a one size fits all approach. We work with individual schools and teachers to create financial education that fits both the needs of the school and its pupils.

pfeg is an independent charity which gets its funding from a variety of supporters in government, the statutory sector and in business. We are not affiliated to or led by any one organisation and do not, in any way, market or sell financial products or services.

For general information visit www.pfeg.org
pfeg is the lead organisation in the consortium managing the DCSF’s My Money initiative – a financial education programme running from 2008- 2011 aimed at increasing the quality, quantity and profile of financial education in schools for pupils aged 4-19. The consortium will work collaboratively with Local Authorities and schools throughout England to support them in planning and teaching personal finance. The programme will feature a whole range of resources for use in the classroom and on line and an annual My Money week will bring schools, parents and children together in learning to manage money well.

Consortium partners are as follows:
National Children’s Bureau 
NCB promotes the voices, interests and well-being of all children and young people across every aspect of their lives.  As a membership and infrastructure support agency for the children’s sector in England and Northern Ireland, NCB provides essential information on policy, research and best practice for our members and the members of our wide range of partnership bodies, which operate under our charitable status and are based in our London headquarters. 
For further information visit www.ncb.org.uk
PSHE Association

The key purpose of the PSHE Association is to raise the status, quality and impact of Personal Social Health & Economic education (PSHE).

The PSHE Association is committed to helping teachers and other PSHE professionals to better plan, manage, deliver, evaluate and monitor PSHE provision, raising its status and quality and increasing its impact on, and relevance to, learners in the 21st century.

For further information visit www.pshe-association.org.uk
EdComs
EdComs will be working with pfeg to develop innovative new learning materials and evaluate their impact. 

EdComs delivers campaigns, strategies and insights that engage young people, parents, consumers, teachers and opinion leaders. EdComs helps public and private sector organisations to change attitudes and behaviour, engage employees and create a dialogue with key stakeholders. EdComs offers a comprehensive range of services, including programme creation, full-service research, consultancy, training and interactive. 

For further information visit www.edcoms.co.uk 
