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Becoming a Critical Consumer – It’s all in the mind

Background

Students need to be reminded of the general purpose of advertising and the way in which advertisers try and influence how consumers see the world. Students need to focus on particular types of advertising and ask themselves what the advertiser is doing to persuade them to buy the product. They should be made aware of the kinds of desires which advertisers try and instil in the consumer – envy, feel-good factors, to be ‘hip’, ‘cool’, to want the newest things – and the techniques the advertisers use to get their message across. This activity aims to raise students’ awareness of the techniques used by advertisers. By asking students to study adverts and prepare their own they can understand the language of persuasion.
Learning outcomes

• Must know that advertisers use persuasive language. 

• Should recognise some of the techniques used by advertisers for different products. 

• Could use advertising language and techniques in designing their own advert.
Tasks

1. Begin by asking students:
• What is advertising?
• Why do manufacturers put large amounts of money into it?
• How many different types of advertising can they think of? (i.e., television, magazines, billboards, 
 
  sponsorship, radio, internet, product placement, logos, etc.)
Undertake some vocabulary work on the key concepts and words which students need to understand in order to complete the tasks. Discuss current TV ads that they remember and ask them to think about the methods used by the advertisers (e.g. celebrity endorsement, music, glamour, humour etc.). You may also want to walk around the local area to identify all the different types of adverts. Many brilliant TV adverts can be viewed at www.visit4info.com.
2. Divide the class into groups of three or four.  Ask each student to think about just one new thing they have spent their money on (product or service) in the past year. This is something they have never bought before.  Ask them to pool all of the reasons why they bought that particular product or service. Brainstorm the ‘wants’ that advertisers promote.  Read out this statement by a typical 15 year old boy:
 "It's like the in thing," he says with a shrug. "It's like what everyone else is doing. I just want to look like everyone else and look good. When I go out I see what everyone else is wearing, so I just start getting that to look cool and fit in."

Ask the following questions:
• What is advertising?
• Why do manufacturers put large amounts of money into it?
• How do advertisers play on this feeling of young people ‘wanting to be like others’?
3. While some individual 12–16 year olds don't have much cash, as a group they are worth today about £3 billion a year (write this up on the board as £3,000,000,000). Allowances, part-time jobs and gifts from family members are all sources of income. Advertisers target this age group for this reason. 

Using magazine advertisements, select products like iPods, mp3 players, video games, mobile phones, clothing, trainers, personal products for boys and girls, etc. and cut them out and distribute to students in groups of three or four. What do they like about each ad? Ask each group to select one product advertisement and complete together the tick box sheet in the student resources. Each student should then consider his/her own ad and complete the tick box sheet.

[image: image3.png]



Review

Tell students they are working for an advertising agency. In small groups they should select a product (or service) which they think is really fantastic and tell them it is to be advertised in a magazine aimed at teenagers (Teen Vogue, Heat, More, Kerrang, Empire, etc.) and they are tasked to design it. They can use collage techniques to design in large format (A2 or A1) which can then be reduced to A4 size. They must think about the images shown, the text, message and the layout. Each group should then present the ad to each other explaining what methods they are using to sell the product. The best ads could be judged by voting. As an alternative, students could prepare and record a radio ad, design an internet pop-up or role-play a shopping channel-style presentation.
Other resources

Becoming a Critical Consumer – It’s all in the mind activity sheet 
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Becoming a Critical Consumer – It’s all in the mind activity sheet

Name……………………………………………………………………………….
Look at the ad you have chosen and decide how it tries to sell the product.

Brand Name:………………………………………………………………………………

How does the ad tempt you to buy it? Tick one or more:

	To be like everyone else/fit in
	
	Make you feel better
	
	Informative
	

	Have a good life
	
	Look good to others
	
	Feel good about yourself
	

	Envy
	
	Having something new
	
	Other
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WWhat does the advertiser use to sell the product?                                                                        Tick if used in the ad
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Humour 
Beautiful photographs

Music

Celebrities 
Different types of writing

Bright colours

Models/Good looking people

Unusual photography

Great lifestyle

Good role models
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Smart clothes
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Entertainment
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Brand loyalty
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Computer graphics

[image: image14.png]


Good layout and design
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Looks “cool”
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Tells you it is the “new thing”

[image: image17.png]


Show children
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Show happy families
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Show animals
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Show cartoon characters
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Good price and money off

What do you like about the ad?
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